
B. Com. Semester -  II 

Link of Sandhan Video Lectures 

(Subject wise) 

ACCOUNTANCY – II 
 

Sr. No. Name of Unit Sandhan Video Link 
1 Insurance Claims: Claims For Loss Or Stock & 

Fixed Assets; Claim For Profit Or Consequential 
Loss 

1. 1. Fire Claims 

2. 2. Insurance Claim 

3. 3. Account of Fire Claims 
2 Accounts From Incomplete Records: Conversion 

Method Only (Use Of Ratios To Find Out Missing 
Data Is Not Expected) 

4. 1. Single Entry 

1. 2. Single Entry 

 

FINANCIAL ACCOUNTING – II 
 

Sr. No. Name of Unit Sandhan Video Link 
1 Capital Reduction (Excluding Preparation Of 

Scheme Of Internal Resolution) 
5. Capital Reduction 

 

STATISTICS 
 

Sr. No. Name of Unit Sandhan Video Link 
1 Introduction of Operations Research (O.R.)  

and Linear Programming Problem (L.P.P.) 
1. Liner Programming 
Problem 

2.Liner Programming 
2 Transportation Problem (TP) 1. 1.Transportation Problem 

2.Transportation Problem 
 

http://www.youtube.com/watch?v=lmQwZa1vd18
http://www.youtube.com/watch?v=2sY9_DAN3OE
http://www.youtube.com/watch?v=2wUyJOLa1pE
http://www.youtube.com/watch?v=E4IK8H8WRAo
http://www.youtube.com/watch?v=pDg2CnBWiOM
http://www.youtube.com/watch?v=ycWod6jKiGI
http://www.youtube.com/watch?v=XWHl3UJ6n9w
http://www.youtube.com/watch?v=XWHl3UJ6n9w
http://www.youtube.com/watch?v=daCiHfsY6vE
http://www.youtube.com/watch?v=KK2_Y0grkxA
http://www.youtube.com/watch?v=nIN7s_yC5Ts


ECONOMICS (PRINCIPLES OF ECONOMICS –02) 
 

Sr. No. Name of Unit Sandhan Video Link 
1 Perfect Competition 2. 1.Perfect Competition 

3. 2.Perfect Competition 

2 Monopoly 
4. 1.Monopoly 

5. 2.Competition & Monopoly 

3 
Theory of Distribution 6. Rent 

 

FUNDAMENTALS OF MARKETING MANAGEMENT 
 

Sr. No. Name of Unit Sandhan Video Link 
1 1. Marketing 

2. Market Demand 
1.Marketing Scop Concept & 
Importance 

2.Marketing Mix. – 4p’s 

3.Product Life Cycle & It’s 
Strategies 

2 Main Functions of Marketing 
1. Branding 
2. Pricing 
3. Advertising 

1.Branding 

 
2.Pricing 

 
3.Advertising & Publicity 

3 Consumer Behaviour 
Market Segmentation 

1.Consumer Behaviour: Meaning 
and Factors affecting 

 
2.Market Segmentation 

 

COMMERCIAL COMMUNICATION-II 
 

Sr. No. Name of Unit Sandhan Video Link 
1 1. Vocabulary (List of Words Commonly Used in 

Business Communication) 
2. Glossary of Commercial 

Terms 

 

https://www.youtube.com/watch?v=LY_JcstUvXc
https://www.youtube.com/watch?v=fYzbY8cxPGI
https://www.youtube.com/watch?v=PZ_lbHVZ2d4
https://www.youtube.com/watch?v=cTBIMW-_i-c
https://www.youtube.com/watch?v=HEybHdvOmp4
http://www.youtube.com/watch?v=NCTyjmiZULg
http://www.youtube.com/watch?v=NCTyjmiZULg
http://www.youtube.com/watch?v=M6cC0rrJMxQ
http://www.youtube.com/watch?v=jdC5JloUFYc
http://www.youtube.com/watch?v=jdC5JloUFYc
http://www.youtube.com/watch?v=xoTVAe4csTk
http://www.youtube.com/watch?v=KVn5S_z_xeM
http://www.youtube.com/watch?v=ac04Vdzm1pE
http://www.youtube.com/watch?v=qWjLrLEw4Bg
http://www.youtube.com/watch?v=qWjLrLEw4Bg
http://www.youtube.com/watch?v=IWS_1CV0jtI
http://www.youtube.com/watch?v=6q8xp_iwRgg
http://www.youtube.com/watch?v=6q8xp_iwRgg

